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The 2019 population survey undertaken by 56 Degree Insight for Creative Scotland Creative Scotland’s 10 yearplanforthe period 2014 to 2024 sought to build on this
clearlyillustrated the importance of arts and creativity to the Scottish population prior to success, helpingthe sector to strengthen and grow, widening diversityand helping to
the Covid-19 pandemic. During 2019 over fourin five adults livingin Scotland took part promote Scotland across the world as a distinctive, creative nation.

in creative activities orattended or watched arts or creative pursuits. Specifically, almost
halfregularlyattended the cinema (47%) and visited museums (44%) while over a third
regularlyvisited historic properties (38%), attended live music events (34%) or went to
galleries (33%).

Taking partinarts and creativity brings many benefits; the survey found thatalarge
proportionof the population felt that it helped themto relax, made them feel good,
improvedtheirwellbeing and allowed them to learn something new. Not surprisingly
given the benefits gained, around threeinfive Scots stated that they would like to take
partin creative activities more often.

As well as the clear societal benefits obtained through arts, the creative sectoris
massivelyimportant to the Scottish economy. Accordingto the Scottish Government’s
latest pre-pandemic figures the creative sector employed more than 70,000 people and
was worth almost £4 billion to the economy.
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A survey to track the population’s behaviours and attitudes providing

insights to support the sector’s recovery fromCovid 19

Earlyin the pandemic Creative Scotland’s chief executive lain Munro has described the scale
and severity of the impacts of Covid-19 on the arts sector as daunting. Despite emergency
support manyarts venues fear for their future, particularly given the protective measures
such as social distancing likelyto be in place for sometime intothe future.
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consumptionduringthis period, their demand to attend venues and events and their
concerns and aspirations for the future as we move out oflockdown.

As illustrated below, a number of key questions have beenaddressed by this research
through a seriesof survey waves conducted with the Scottish population between July 2020

This research was commissioned by Creative Scotland to measure and track the population’s and February2022.

behaviours and attitudes inrelationto arts and cultural

When and how will the economic recovery of
creative sectors in Scotland take place?

When will audiences return to
engaging with cultural activity?

What are overall levels of desire to take part
in out of home cultural activities?

How do these levels of desire vary by art
forms and sectors, venue types and content
of presented work?

which they miss.

How do these levels of desire vary by
demographic groups and place of
residence? e.g. age, health status, ethnicity,
children in home.

relating to venue types, art forms,
locations?
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What are the enablers of, and
barriers to, audiences returning?

What factors will motivate the population
to return when the time is right? e.g.
health, wellbeing, education, social benefits

What are the greatest concerns preventing
return, from both broad concerns (e.g. R
number, health issues) to specific ones

How will the picture vary
between sub sectors,
organisations, location and
content?

How will patterns of
consumption and spending have
changed?

How are overall levels of participation in
different art forms changing and likely to
change in near future? What implications will all of this have for

) . . the cultural sector?
How will changing needs impact on how

the population seeks to consume different
art forms.

How will the impacts and implications vary
across the sector?

What are the economic implications e.g. are
audiences willing to pay for digital
consumption or pay more to attend venues
with low occupancy levels.
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Waves of research have been undertaken during July 2020, Nove mber 2020,
May 2021 and February2022 to measure andtrackthe Scottish adult
population’s behaviours and attitudestoward arts attendance. This report
provides results from the fourth wave ofthis study.

An online approach hasbeen used with fieldwork for the fourth wave
undertaken betweenthe 12t"and 315t February 2022. The previous three
waves tookplace from 27th July to 2nd August 2020, 6 to 23" November
2020 and 7t"and 17t"May 2021.

1,105 interviews were conductedinthe fourth survey wave with sample
drawn fromthe Dynata online panel. Geographic and demographic quota
controls were usedto ensure that the sample was re presentative of the
population. Also an additional boost of 100 interviews was conducted with
members of the BAME populationto allowforseparate analysis of results on
the basis of thisgroup.

The table ontherightillustratesthe unweighted profile of the sample by key
demographics. Note that weighting hasbeen applied atthe data analysis
stageto correct foranyimbalances between the sample and population
profile includingadjusting for the over-representative of the BAME population
within the unweighted sample.

_ pamplchsize

Sex
Male
Female
Other

Age
16-34
35-54
55+

Socio-economicgroup
ABC1
C2DE

Ethnicity
White
BAME

A robust online approach tracking the Scottish population’s
behaviours and attitudes

512
588
5

308
360
437

591
514

976
129
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Arts and cultural activities have increased in importance for 1in 6 people : O‘J

during the Covid-19 pandemic ofbrd
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. Reflecting onthe period since the start of the Covid Figure 1 — Changing importance of arts and cultural activities because of the Covid-19 pandemic
19 pandemicand when the first lockdown beganin
March 2020, 16% of the adult population in Scotland
have noticed thatarts and culture have become
more important to them over this period. This
percentageis a reduction onthatrecorded in May
2021 (21%).

. 69% feel that the importance of the arts and culture
has not changed while it has become less important

69%

[) 0, 9% 0
for9% of the population. 6% 3% 6% 7%
: _-—— ... . I .
. Groups most likely to state thatarts and culture
have become more important include members of Don't know Arts and culture has  Arts and culture has No change Arts and culture has  Arts and culture has
the BAME population, people aged 18 to 34and becqme much less becomesllghtlyless becomesllghtly more become much more
. . . . important important important important
people withchildren intheir household. ' .
. When ask why this was the case, a wide range of Become moreimportantfor 16%overall
responses were provided including references to the (vs. 21% in May 2021)
wellbeingand mentalhealth benefits ofarts and Higher amongst:
. . Members of BAME population (29%)
culture and that periods of lockdown had provided People aged 18-34 (26%)
more time to engage with creative activities. A People with children in household (23%)
selectionof the responsesprovided are on the next
page. NEW? To what extent, if any, has the importance of the arts and cultural activities you do or watch and the venues and events you go to changed for you because of the Covid-19

pandemic? Base: All respondents =1,105

o]
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Arts and cultural activities have provided an escape for many while : O‘J

Ao

others have missed being able to attend and visit venues and events DEGREE

Why arts and cultural activities have become more important because of
the Covid-19 pandemic... (16% of population)

“Have a great passion for theatre and having had to
miss over 30 shows to to lockdowns has really badly
affected my mental health.”

“It was such a big and regular part of my life before lockdown, enjoyed a shared
audience experience at live events and meeting people or going to events with
friends. | really missed it.”

“I think that during lockdown | have had a greater
appreciation for the different styles of art and
culture activities and would like to further explore
that.”

“It has helped me keep my
mental health and wellbeing
in a good place.”

“I missed it during the lockdown and these kinds of events would have lost a lot of
income from the lockdown so | want to help them keep going.”

“It is a way to escape the pressures of everyday life and would give me a feeling
of connection with both the audience and performers.”

SCO
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Why arts and cultural activities have become less important because of
the Covid-19 pandemic... (9% of population)

“I say this because my safety became a priority. |
don't need to be out there, really, | realised.”

“would rather spend time outdoors and
visiting family.”

“Exercise and appreciation of the great
outdoors is much more important.”

“Trying to keep going in this time takes up
all my energy.”

“There are many more

important factors in mylife.” “Until life gets completely back to

normal | don't have the same
interest.”

"You can live without it, if you catch covid
you might die.”

(o]



Half of the population have missed the opportunity to go to cultural

venues and events since the pandemic started

Reflecting onthe period since theinitial lockdown
beganin late March 2020, half of the population (50%)
eitherslightlyorstronglyagreed that they have missed
the opportunity to go to cultural events and venues.
This percentageis slightlylowerthanthatrecordedin
the previous survey waves when manyvenues
remained closed.

The percentage who strongly agreed with this
statement was higheramongst womenthanmen (53%
vs 47%) and amongst more affluent ABC1socio-
economicgroups (57%vs 43% of C2DEs).
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Figure 2 - Level of agreement with statement

“Since the pandemic started*, I've
really missed the opportunity to go to
cultural events and venues”

M Feb-22
May-21
Nov-20

M Jul-20

29%

23%23'/-24'/'|

Neither agree nor
disagree

0,
0% o 0% 10%  LLH%10911%

Slightly disagree

Strongly disagree

50% agreed
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38%
36%
32%

|31%

Slightly agree

25%

19%

21%

Strongly agree

18%

9) Others have said the following things about their experiences during lockdown. Thinking about how you feel, please indicate how much you personally agree or disagree

with each. Base, all respondents = 1,105 *In waves 1 to 3 worded as “Since lockdown..”

(o)
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During the last 6 months most of the population have listened to music, :o‘

Ao

watched films, drama or documentaries or read for pleasure DEGREE

. Respondents were asked if they had undertaken any
of the activities shown in Figure 3 whileathome
duringthelast 6 months. Thisquestion was
previouslyaskedinMay2021in relation to the
whole period since the first lockdown began on 237
March 2020.

. The mostcommonly undertaken activities during
the last 6 months were listeningto music (78%) and
watchingfilms on streaming services (72%) while
overhalf hadwatched dramasordocumentaries
(62%), watchedtelevision (58%) and/or read for
pleasure (57%).

. Comparingresults for the two periods suggest that
comparedto the period from March 2020 to May
2021, duringthelast 6 months a lower percentage
played online games, watched arts performances
online orattendedan online class or course.
However participationin otherat home activities
remainedatsimilarlevels.
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Figure 3 — Activities undertaken at home during last 6 months (compared to since pandemic began in Jul’21 wave)

’ : 81%
Listened to music 78%
Watched films on streaming services (e.g. Amazon Prime Video, Netflix, 71%
Disney Plus) 72%
Watched drama or documentary series on streaming services (e.g. Amazon 62%
Prime Video, Netflix, Disney Plus) 62%
Watched terrestrial, freeview or satellite television channels (i.e. not through 62%
streaming services) 58%
) 58%
Read for pleasure (not newspapers or magazines) 57%
0,
Played online video games 31(;’6A’
° B May-21
0,
Listened to audiobooks or podcasts 22780/A
° M Feb-22
Made a one off payment to watch a film or other premium contenton a 21%

19%
18%

streaming service (e.g. a new film release)

Watched arts performances online (e.g. plays, comedy, live steamed music)

11%
0
Attended aremote learning/ online arts or culture related class or course '8%12A)

0
Went on online virtual tours of museums or galleries 'S‘EA
(]

0,
Took part in an online arts or cultural activity for children r 3&4
4%

Attended an online/virtual film festival 5%

7) During this time, which of the following cultural activities, if any, have you done at home? Base, all respondents = 1,105




A range of types of online performances were watched during the last 6 : O‘J

months. Compared to 2020/21 fewer paid or made a donation e

INSIGHT

Figure 4 — Nature of online arts performances watched during pandemic

. The 11% of the population who watched online

performancesathomeinthelast6 months (a _ 48%
reduction from 18% between March 2020 and May The performance was streamed/presented live from a cultural venue
2021) were asked to provide further details. 48%
. Around half indicated that the performance was 41%
streamedor presentedlive froma cultural ve nue The performance was created athome by performers m
(48%) while 40% stated it wasperformed and °
recorded prior to the pandemic. " ) ) 36%
e performance was performed and recorded priorto the Covid 19
. Overall 34% either paid or made a donation to watch lockdown - 40% B May-21

the performance.

. Compared withthe March 2020 to May 2021 period ' 31% W Feb-22
a lower percentage watched performances created You paid a fee to watch the performance 21% 34% either paid afee
athome byperformers and fewer paid or made a or made a donation

donation. 20% (42% in Nov’21)
You made a voluntary donation in return for watching the performance
20%
13%
The performance involved audience interaction
12%

7) Which of the following statements, if any, were applicable to any of the performances you watched online during this period. Base, respondents that watched
performances online = 142

(o)
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During the last 6 months most of the population continue to report
increased participation in certain at home cultural activities than pre-

pandemic

As showninFigure 7, survey
respondents were asked to indicate
whethertheyfeltthattheir
participationinathome cultural
activitiesduring the last 6 months
had increased, decreased or not
changedincomparisonto pre-
pandemiclevels. Aresponse of
‘notrelevantto me’ could also be
provided.

While averysmall percentage of
the populationdecreased their
participationinanyof the activities
askedabout,around a third or
more reportedincreasingtheir
participationinwatching films,
drama ordocumentaries on
streaming services, listening to
musicwatchingterrestrial,
Freevieworsatellite televisionor
reading forpleasure.
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Figure 7 — Respondent's views on how participation levels have changed during the pandemic

19%
2%
52% 54% 50% 49%
66% 9 65%
71% 69% 32%
3% 4%
5% | 159 |
22% 23%
[ 18% °
0 0,
10% 11% 11% 13%
o 22% o
12% 13% 12% 14% L A
5% 4% 4% 4% 4% (A
Taking part in  Goingon  Attending an  Attending Watchingarts Making a one Playing online Listening to Reading for
an onlinearts online virtual online/virtual remote  performances off payment video games audiobooks pleasure
or cultural tours of film festival learning/ online to watch a or podcasts
activity for museums or online artsor film or other
children galleries culture premium
related class content ona
or course streaming
service
B Decreased participation during lockdown ™ No change Increased participation during lockdown

12%

36%

45%

5%
Watching
terrestrial,
freeview or
satellite
television
channels

B Did for the first time ever
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7%
21% 19%
g W3%
37%
38% 46%
50%
34%
4% o/
Listening to ~ Watching Watching
music drama or filmson
documentary streaming
series on services
streaming
services

Notrelevantto me

8) To what extent, if any, has the amount that you have undertaken each these activities during the last 6 months increased or decreased compared with the 6 months before the first Covid 19 lockdown in
March 2020? Base, all respondents = 1,105

)



Compared to pre-pandemic levels, participation levels are reported as “

]
most increased for watching streaming services and listening to 50
DEGREE

audiobooks and podcasts INSIGHT

NET CHANGE

Figure 8 — How participation levels have changed during last 6 months compared to pre-pandemic
Feb’22 May’21

net change excluding those stating activities were ‘notrelevant’

. Figure 8 summarises changing levels of participation in
athome activities, comparingthe percentage who Watching films on streaming services 4% +57 +61
increased partidpation withthe percentage decreasing Wat.ching drama or documentary series on streaming y 539 +49 455
participationto obtainanestimate ofthe net change. services

. This comparison furtherillustrates the scale of Listening to audiobooks or podcasts A 54% +48 +45
increased participationin all ofthe activitiesasked Making a one off payment to watch a film or other n .
aboutduring the pandemic, particularly watching premium content on a streaming service -8% 51% +43 +40
streamed television, listening to audio books, podcasts Playing online video games — s a2 5

and musicand playingvideo games.

. Notablythe net changes recorded forthe 6 months Watching arts performances online -10% 48% +38 +41
priorto February2022 are broadlysimilarto those
recorded during May 2021 forthe periodsince the first
lockdown. Thissuggests that some ofthe changesin in-
home behaviours caused bythe pandemic have

Listening to music 4% 42% +38 +40

-6% 43% +37 +40
become longer lasting habits even as venuesand Watching terrestrial, freeview or satellite television -6% 43%
channels
events have reopened.
Attending remote learning/ online arts or culture -11% 48% 437 +34

related class or course

Reading for pleasure

+37 +42

Attending an online/virtual film festival -14% 47% +33 +31
Taking part in an online arts or cultural activity for -12% 45% +32 31
children

Going on online virtual tours of museums or galleries -15% 47% +32 +31
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3 in 10 would like to continue to take part in at home cultural activities more :o‘J

. v/
often in the future DEGREE

INSIGHT
Figure 9 — Changing attitudes to cultural events and activities during the pandemic
. As showninFigure9, in February 2022 30% agreed
thattheyhadenjoyedthe cultural activitiesthey'd “I've enjoyed some of the cultural
done athome somuchthattheywould like to activities I've been doing at home 30% agree
contilrlue. to. dothese more ofte.n longerterm. This during the pandemic* so much that | (vs.31% in May-21, 29% in Nov 2020, 31% in
levelis similarto thatrecordedinthe 2020 and 2021 ] A5%A45%A46%46% July 2020)
surveywaves. hope to keep doing them more often r »
. People aged 16-34, people with children at home and in the future.”
members of the BAME population were more likely to
agree with thisstatement (46%, 38% and 48% ®Jul-20 ®m Nov-20 May-21 M Feb-22
respectively). 259%
°23%23%3%
14%15%14% 149
9% 11%11%11%
I I I 6% 6% 6% 7%
Strongly disagree Slightly disagree Neither agree nor disagree Slightly agree Strongly agree

9) Others have said the following things about their experiences during lockdown. Thinking about how you feel, please indicate how much you personally agree or disagree
with each. Base, all respondents = 1,105 *Worded ‘during lockdown’ in waves 1 to 3

“
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1in 5 would be open to paying for the online cultural content they have :o‘J

. . \ 4
seen during the pandemic in the future DEGREE

INSIGHT
Figure 10— Changing attitudes to cultural events and activities during lockdown

. As showninFigure 10, duringthe February 2022

surveywave 19% of the population agreed that they o . .

would payto access cultural activityonlineinthe / v? _enjoye_d accessing CUI?ural

future while 41% disagreed with this statement (20% activity online so much durmg the

strongly). pandemic that | would be willing to
. With similarlevels ofagreement and disagreement pay for this activity in the future” 4o 0% 19% agree

(1]

during the 2020 and 2021 survey waves, these results 38% 38/3 ° (vs.20% in May 2021, 19% in Nov 2020,

suggestthatatthe populationlevel thereis alimited 17% in July 2020)

appetite for paid for online content. H Jul-20 = Nov-20 May-21 ™ Feb-22 ’
. However levelsof agreement were higher amongst the .

BAME population (38%), people aged 16-34 (33%) and 25%

ith chi 21% 200 22%21%%2%)10
people with children at home (29%). 20% °20% 0 21%
154 15A> 14%
I I I iy
Strongly disagree Slightly disagree Neither agree nor disagree Slightly agree Strongly agree
9) Others have said the following things about their experiences during lockdown. Thinking about how you feel, please indicate how much you personally agree or disagree

with each. Base, all respondents = 1,071

2
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Half of the population took part in an ‘out of home’ cultural activity

during the last 6 months with much higher levels of participation than 50

DEGREE

during the initial post lockdown periodsin 2020 and 2021 INSIOHE

Figure 11 - Activities done in Scotland during last 6 months compared with spring 2021 and summer 2020
. N

’ 52% ofthe population had undertakenone or Went to a barorrestaurant :ﬂ 66%

more of the cultural activities listedin Figure 11 - ) \ﬂ 49% °

in Scotland during the last 6 months and large Visited a country park or other scenic outdoor area ‘ 48%

- : ! ) s
e . el o

activitiessuchas visiting bars and restaurants or Visited a historic place e.g. castle, stately home, battle or [ EEE—— 1) 159

; ; ical si ——— ()

indoorshopping centres. archaeological site : 3% 20% = Summer 2020
. Overalljustovera third had visited a cinema but Went to the gym/ a sports centre 20% Spring 2021

this percentage increased to 48% amongst . [— 8%

Went to a swimming pool | 16%
peopleaged 18to 34 (vs 25% aged 55+) and 46% ° W Sep-2021-Feb 2022
amongst people with children. Cultural activities:
_ 0,
. Unsurprisingly given the changes in restrictions Visited the cinema : i 12% 36%
(]
overthe period, all ofthe levels recorded were o (I oy
_ - Visited a museum ﬂ" o L .
higherthanwhenthe same question was asked et i }. . 16% NET: Visited cinema, museum,
) ) Went to the theatre e.g. pantomi i
during spring2021 and summer 2020. entlofhetheatrece piTI;T'me/musm /play/ dance ‘% 12% galleryorattended performance.
Attended a live music event or gig e.g. traditional music, ﬁ% Sep’21-Feb’22:52%
rock concert, jaz or classical event ; 12% Spring 2021:11%
0
Visited an art gallery or exhibition \mﬁw Summer2020:20%
(]
(] 79
None of these ey 10% 17% 29%

10b) Which of the following activities, if any, have you done in Scotland during the last 6 months? Base, all respondents = 1,105

sco
i AND
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In general experiences of attending cultural activities have improvedin : O‘J

. . . . Ao
particular in relation to theatre, museums and galleries DEGREE
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Figure 12 — Satisfaction with cultural activities undertaken since re-opening

—summer 2020 and spring 2021 o
As showninFigure 12 those people who had attended cultural

Very  Quite good Neither Quite poor  Very poor Base
good good nor activitiesduring the last 6 months were asked to rate their
poor experiences. Asimilar questionwasaskedinrelationto
Visiting the cinema Sep’21-Feb’22  44% 41% 13% 1% 0% 396 experiencesininitial postlockdown periods insummer 2020 and
Spring 2021 46% 39% 7% 6% 2% 129 spring 2021 (note small sample sizes).
Summer 2020 22% 47% 18% 10% 3% 45
Attending alive musicevent  Sep’21-Feb’22
44% 44% 11% 2% 0% 129 While responsescontinued to be varied withonlyaround half or
Spring 2021 39% 52% . 9% : 16 less providing the toprating of ‘verygood’ foranyof the
Summer 2020 31% 20% 28% 15% 6% 23 activities,ingeneralratings were improved onthose recordedin
Going to atheatre Sep’21 -Feb’22 52% 35% 13% 0% 0% 136 2020 and 2021{ |.n.par‘t|cularforgomgto t_he_z'Fheatre, visiting a
museum and visiting an art gallery or exhibition.
Spring 2021 16% 32% 33% 16% 2% 21
Summer 2020 34% 48% 12% - 6% 21
P ’ - ,
Visiting amuseum Sep’21 —Feb’22 42% 44% 12% 29% 0% 179
Spring 2021 29% 53% 11% 4% 3% 90
Summer 2020 33% 51% 7% 9% = 55
R - | P
;Visiting art gallery or exhibition Sep’21 —Feb’22 1% 45% 12% 1% 0% 121
Spring 2021 39% 47% 11% 2% 2% 75
Summer 2020 40% 37% 10% 11% 2% 38
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Experiences of cultural activities attended have been varied v/

. When askedto comment further ontheir experiences, while manyrespondents stated that
theyenjoyed the experience and some praised the measures in place to stop Covid-19
spread, others commented that measures such as mask wearing had a negative impacton
the quality of their experience. Some ofthe responsesprovided are shown below.

“they could of provided better customer service and this
excuse of being poor service etc because of covid is starting
to be a bit of an excuse now”

“Well spaced out and good hygiene.”

“it's was very safe and had all the

correct restrictions in places” . .
P “The wearing of face masks is not fun and

there is a misunderstanding among venue
staff of what the rules are.”

“I really enjoyed myself a lot doing it and it was
really good to have normalcy again and it was so
much fun” “l was a little stressed as was still
worried about covid and there were new

rules in place for at the cinema.”

ALBA | CHRUTHACHAIL
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“I liked going back to the cinema but
wearing a mask was unpleasant.”

“An art exhibition on wild birds. The artworks were
fantastic the gallery could have had better ventilation.
Masks were worn throughout the visit which was not
very busy.”

“I visited museums and they were pretty much the same as
before the pandemic, with a few social distancing measures
added.”

“It was just annoying that we had to wear our masks-
it's hot in the theatre anyway so | get even warmer with
mymask on.”

2







o
Levels of desire to attend arts and cultural venues are at similar levels to :o‘

those recordedin 2021 o‘énss

INSIGHT

Figure 13 — Desire to take part in cultural and other leisure activities
Thinking about how you feel at the moment, please rate each of the following activities on a scale from 1 to 10, where 1 is

° Res po ndents were asked to rate their ‘Extremely unlikely to be the type of activity | would consider doing’ and 10 is ‘Extremely likely to be the type of activity | would do’ AVERAGE
desire to take partina range of Feb - May- Nov- Jul-
. P . . 22 21 20 20
leisure activities, induding some (1 (2 [3 [4 [5 [6 [7 |8 Jo |10
cultural activitiesanda number of Meeting up with friends or family outdoors (in a garden or 7.7 n/a
comparators outdoorvenue)
P : Meeting up with friends or family indoors (in a household or 7.6 n/a
. The ratings provided in February 2022 indoor venue)
were ina similarorderto those also Visiting a country park/ scenic outd oor area 74 7.6 7.3 7.5

recordedinthe 2020and 2021 survey
waves with the desire to visit country
parksandotheroutdoorareas

highest, followed bygoingto a baror Visiting a historic place
restaurantand non-essential s hops.

7.2 7.2 6.6 6.3

Going to abar or restaurant

7.0 7.1 6.5 6.2

Indoor shopping centre
6.0 6.4 6.0 6.2

5.9 5.9 5.5 5.1

Visiting thecinema

. Also high levels of desire were
recorded for meeting familyand Visiting amuseum 5.6 6.1 5.5 5.6
friends eitherindoors or outdoors Going to the theatre 5.4 5.6 51 4.9

(notasked previously).
Visiting an art gallery or exhibition

53 5.5 5.1 5.3

. Focusing onthe cultural activities
listed, desire to visit the cinema Attending a ive music event or gig 5.1 5.3 5.0 4.9
ranked highest overall. Going to aswimming pool 45 4.7 4.2 4.0

Going to the gym or sports centre

4.4 4.3 4.1 4.0

Base, all respondents = 1,105
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An increasing percentage of the population are ready to attend arts and : O‘J

\ 7
cultural events and venues DEGREE
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Figure 14 — When plan to take part in cultural and other leisure activities
% Would attend

¢ Askedwhentheywould take partinthe same list of B Plan to attend as soon as possible Would visit - but would wait a few weeks Feb- May Nov- Jul-

cultural and other| e.lsure activi tlfes' as Imllar.o rder of Would visit - but would be in no hurry to do so ® Would notvisit in the foreseeable future 22 21 20 20
responses was obtained as seen in the question
relatingto desire to participate again(see Figure 13)' Visiting a country park/ scenic outdoor area 57% 12% 90% 94% 93% 92%
. Overfourin five would attend art galleries, museums, Visiting a historic place 1003 61% 19% 90%  85% 82% 81%
theatre and live music, increased percentagesfrom
thoserecordedinthe previous 2021and 2021 survey Visiting an art gallery or exhibition B 1% N 88%  78%  72%  73%
waves.
Visiting amuseum 58% 20% 87% 83% 76% 80%
Going to the theatre 47% 25% 84% 73% 66% 63%
Visiting an indoor shopping centre for non essential
shopping 42% 25% 83% 90% 87% 85%
Attending a live music event or gig 39% 25% 81% 73% 61% 57%
Going to a bar orrestaurant 35% 29% 80% 90% 85% 84%
Visiting the cinema 40% 27% 79%  77%  70%  68%
Goingto aswimming pool §PF 37% 26% 75% 68% 60% 55%
Goingto thegym/ a sportscentre 35% 27% 75% 66% 63% 61%

Q11 Which if any of the following best describes your feelings about attending each of these places during the next 6 months? (in previous waves stated “when lockdown
rules allow” (excludes Don’t Know and Not applicable responses for each activity). Base: all respondents = 1,105
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Audiences most look forward to attending cinema, live music and the RO‘J

\ 7
theatre PNES(ISSE$

Figure 15— Arts and cultural activities most look forward to attending in future — TOTAL POPULATION

* Respondents were asked to

specifythe arts activities they 50%
48%8%
6%

mostlookforward to attending in 26%
the future.
. .
At the ove rgll populationlevel 1ul-20 Nov-20 MMay-21 M May-22 037‘ygscy
the resultsinallof the survey 34% g, 35% 22735,
i i 31% 6
waves were fairly consistent. Half ° 30%
of the population (50%) most
. 23% 3% 3%
looked forward to attending the 19217%09 228302537
inema while a third most look 7% i
cinema eat . d os?t 00 eFI 150 1586% %o,
forward to returningto live music 129  13%3%_g50,
10%
(33%). 89%8% 9% 9% 9% gos 9% 9% 9%
6% 6% %e% %" um 7%e%7% ., _
3%3%
e —
Other (specify) Arts or culturalDance show or Arts/culture Classical music Bookfestival ~Streetarts- Community Live comedy Goingto art Theatre-e.g. Live music Cinema
activity for event - e.g. related performance orliterature e.g. musical Festival orfete galleries or  pantomime/ event-e.g.
children ballet workshop, oropera event performances exhibitions musical / play  traditional
performance class or course orartin parks, music, rock
streets or concert, jazz
shopping event

Q12 Thinking in more detail about specific arts and cultural activities, which of the following, if any, do you most look forwad to attending in the future?. Base: all respondents = 1,105

()
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Those who attended events in the year before the pandemic are

particularly likely to want to return to cinema, live music, theatre and v/
DEGREE

comedy INSIGHT

E6

Figure 16 — Arts and cultural activities most look forward to attending in future - THOSE WHO ATTENDED EACH ACTIVITY BEFORE COVID-19

. As would be expected
people who attended each
of the activities asked about

68% 67% 67% 67%41168% o679
duringthe 12 months e 0 | 55"/96/"6
P 62%62% 619%
before theinitialMarch 6ol 58%
0 o, 0
2020 lockdown were much 0% * 52°/ 52/54%540/5%
more likelyto look forward 46%45‘y 8%  48% ., A%%8%" " 49
to attending againin the 40%A0% 40%  41% yguA1 1% 41% 41%
future. 37% _ 37%
. In February 2022 the 30%
highestlevelsof interest 3%
amongst previous
attendees wererecordedin
relationto attending
cinema (74%), live music
(70%), theatre (67%) and

73% 74%

live comedy (62%). Arts/culture Street arts - e.g. Community Dance show or Goingto art Book festival or  Classical music Live comedy Theatre - e.g.  Live music event - Cinema
related workshop, musical Festival or fete event - e.g.ballet  galleries or literature event performance or pantomime / e.g. traditional
class orcourse performances or performance exhibitions opera musical / play music, rock
artin parks, concert, jazz
streets or event
shopping

Q12 Thinking in more detail about specific arts and cultural activities, which of the following, if any, do you most look for ward to attending in the future?

(o)
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However levels of demand for a number of arts event remain suppressed :o‘

. A4
compared to pre-pandemic DEGREE

INSIGHT

Figure 17 — How preferences have changed as a result of the pandemic
NET CHANGE
. Respondents were asked how, if atall, their . . i .
consideration for different cultural activities and Lesslikelyto consider  More likely to consider Feb-22 May-21 Nov-20 Jul-20

events had changed compared to priorto the Historic place -14% 17 +2 +6 5 5
pandemicwitha range of options possible (‘more -19% 20% " i 18 24

likelyto consider’, ‘nodifference’, ‘less likely to Street arts
-17% | 15% 2 3 11 -13

consider’ and ‘would not have considered before and Cinema
stillwould not’). -17% 14% 3 6 14 17

Community Festival or fete

. Figure 17 summarises the results excluding those who U g -18% 13% 4 - 11 12
i . . i ive comedy
wouldnot have considered anactivityandillustrating -20% 15% 5 3 20 3
the netchangerecordedin each of the survey waves Museum . .
(% more likely minus % less likely). Live music event =2bis L 7 2 -19 -20
. Demandforanumberofthe activities asked about Art gallery or exhibition ~21% 14% -8 -9 -17 -18
remains lower than before COVID 19, most notably -23% 15% 8 3 .16 19
L ) 3 Attending an arts or culture related class or course
theatre, activities for children dance and classical 24% 16%
music performances, Book festival or literature event -8 > -18 26
-23% 13% _ . B B
° Comparingthe netresults withthose obtainedinthe Theatre e.g. pantomime/musical / play - 2 10 6 25 26
2020 and 2021 survey waves suggest that while the Arts or cultural activity for children -23% _12% -11 -7 -19 -20

picture is currently less negative thanin 2020, it -24% = 11% 12 10 24 24

Dance show/ event e.g. ballet performance

remains similar to May 2021. -24% | 11%

Classical music performance or opera

Q13A Please indicate the extent to which your preferences have changed (if at all) compared with what you might have chosen to do before the COVID-19 pandemic (NET
changes in consideration, excluding those who would not consider in any case). Base: all respondents = 1,105

“
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Over two fifths of the population are booked or planning to attend the : o‘o

. . . A . A4
cinema and a third are booked or planning to attend live music DEGREE

INSIGHT

* Respondents were asked Figure 18 — Booking and plans to attend arts and cultural activities in future — TOTAL POPULATION

whethertheyhad any | am considering and hope to make firmer plans soon
bookings to attend arts and | have a booking to attend - was previously postponed and carried forward
cultural activities orifthey m | have a booking to attend which was made recently/ during lockdown period
were considering attending. 6%
Combi nlr?g those booked - % o
and considering, the largest - 2% | 2o

. 5% ° 10%
proportl-ons ofthe . —— ? 6% 0 o
population were expecting —gg— WO mpy— -M_W 5% 6% 32%
toattendthecinemain 5% i 5% 0 0 25% 25%
future (44%), a slight o 16% 16% 19% 19% 16%
' 0}, g 10% 11% 10% 12% % 11%
increaseonthelevel
recordedinMay 2021 (38%). ) ) ) ) ) o ) ) :

Attending an Arts or Classical  Book festival Streetarts Dance show/ Community Live comedy Artgalleryor  Theatre Museum  Historic place Live music Cinema
* Live musicwas the activity arts or cultural music or literature event e.g.  Festivalor exhibition event or gig
which people were most culture activity for performance event ballet fete
) . related class  children oropera
likelyto have a booking for or course
(17% overall) —most oftentotal booked or considering:
fora rescheduled event.
Feb-22 16% 17% 17% 18% 20% 20% 22% 26% 26% 32% 32% 32% 34% 44%
May-21 15% 15% 16% 17% 21% 21% 22% 22% 23% 26% 30% 32% 33% 38%

NEW2) Do you have any bookings or plans to attend any of the types of arts and cultural activities you stated that you would consider doing in future? For each activity select the answer option which applies to you

()
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Over half of those who attended cinema, live music, classical music or : o‘

. . . . \ 4
live comedy pre-pandemic are planning to attend again soon DEGREE

INSIGHT

Figure 19 — Booking and plans to attend arts and cultural activities in future — THOSE WHO ATTENDED EACH ACTIVITY BEFORE COVID-19
* Focusingonthose people

who hadattended each of
the types of activityinthe
12 months before the first I have a booking to attend - was previously postponed and carried forward
lockdowninMarch 2020,

levels ofdemandto attend

. 3% 3%
inthe future were 2% | 5% B - -
- o e Bl 6%

somewhat higherthan

B | have a booking to attend which was made recently/ during lockdown period

| am considering and hope to make firmer plans soon

8% 7% 10%
amongstthe general - 15% 0
population. 8% 45%
. 33% 35% 20% e 37% 34% 34% 34%
*  Mostnotably61% of those 189 28% 8 20% 26% 27%
b (]

who hadattendedcinema
were planning to attend

ininf d58% of Arts or Attending an Community Artgalleryor Streetarts Historicplace Museum Dance show/ Theatre Book festival Live comedy  Classical Live music Cinema
againintuturean 00 cultural arts or Festivalor  exhibition event e.g. or literature music event or gig
those whoattended live activity for culture fete ballet event performance
music wereplanning to children  related class oropera
L. or course
attendagaininfuture (31%
alreadyhad bookings). Total booked or considering:
Feb-22 ‘ 33% ‘ 41% ‘ 41% ‘ 43% ‘ 43% ‘ 46% ‘ 46% ‘ 47% ‘ 47% ‘ 51% ‘ 55% ‘ 57% ‘ 58% ‘ 61%

May-Zl‘ 31% 47% ‘ 37% 37% ‘ 43% 43% ‘ 42% 34% 40% 44% 52% 41% 53% ‘ 50%

NEW2) Do you have any bookings or plans to attend any of the types of arts and cultural activities you stated that you would consider doing in future? For each activity select the answer option which applies to you

“
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While most who plan to visit the cinema expect to go in the next two or :o‘J

.. | A4
three months, most expect to attend other activities during the summer DEGREE

INSIGHT

Figure 20— When plan to take part in cultural and other leisure activities

. Those respon dents who had booked or were pIan ning B February or March April May orJune M Julyto September M OctoberorDecember ™ In2023 or later Feb-Apr
L. 2022 Later in 2022
to attend events oractivities were asked when they
Cinema 46% 16% 18% 15% 3% 62% 36%

expected to attend. Figure 20 summarisesthe
responses for each activity, excluding those stating Museum 18% 29% 29% 494 36% 62%
thattheydidn’t knowwhentheywould go.

Art gallery or exhibition 18% 16% 27% 33% 4% 34% 64%
. 62% expectedto attend the cinema within the next 2 | - 319% 67%
. ) . Historic place 12% 19% 36% 29% 294

or3 months (i.e.in February, March or April 2022) . ° = ? §
while arounda third each expected to attend Live music event or gig (LRI 11% 28% 32% 7% 59 27% 67%
museums or art gallerieswithin thistime period. Theatre py— p— e ™R 26% 70%

. In contrast, plans to attend live comedy, community
. . Dance show/ event - 10% 19% 47% 8% &9 21% 74%

events, art classes classical music performances or

literature events were likely to be furtherintothe Arts or cultural activity for children [ 9% 26% 44% 5%36% 19% 75%
future. streetarts [EEIMA%  27% 16% 81%
Live comedy [1{0:/15% 28% 48% 4%6% 15% 80%
Community Festival or fete 7% 30% 51% 4989 12% 84%

Attending an arts or culture related class or course 5% 27% 51% 6% 12% 85%
Classical music performance or opera 6% 27% 49% 7 %5 12% 83%

Book festival or literature event MG% 25% 55% 8% 3% 10% 88%

NEW3) When do you expect to attend this art of cultural activity? (if you plan to attend on more than one occasions select the first occasion you expect to attend) Base:
Those who have booked or are considering attending in future, excluding Don’t Know responses.

“

ALBA | CHRUTHACHAIL



-
Almost 1 in 3 had to change plans to attend events or venues due to RO‘J

. “J
Omicron PNES(ISSE$

As showninFigure 21, in almost half of casesthe event wascancelledand, in

. Almosta third of the population changed plans to attend arts or culturalevents
aroundhalfof these situations a refund wasobtained for all tickets/events.

because of the rising casesof Omicronand new restriction and closures

implemented as a result (31%). . However others changed plans due to a personal decision to prioritise other social

meetings or because they were required to selfisolate.

Figure 21— Impacts of Omicron strain

Whether refunds obtained when events were cancelled

47% ‘ Yes — refunds obtained on all tickets - 48%

Reasons for changing plans:

o . Event! lled losed
3 1 A) of population changed ventle) cancelled/ venue close

Event(s) not cancelled but decided
plans to attend arts or cultural enisInorcancelied but el - 0% Mix - refund on some events but not others 20%
events because of rising cases about risk of infection
HP Decided to prioritise other social
and/or new restrictions i e - 319 No — lost money had paid for tickets I 4%
seeing family at Christmas)
Couldn’t attend as | or other licabl had id for tick o
member of my group was self 11% Not applicable — had not paid for tickets 26%
isolating
NEW22A) Did you personally change any of your plans for attending any arts or NEW22B) Which of the following best describes why you changed your plans to NEW22B) You stated that you couldn’t attend one or more arts or cultural
cultural activities during December, January or February because of the rising go to an arts/cultural event or venue? N=351 event(s) as it was cancelled or the venue was closed. Did you get a refund on
cases and/or new restrictions (e.g. attending theatre, cinema, gigs, museums or any tickets you had purchased?

other events or venues). N=1,105

SCO
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While over a third consider the time of year when deciding whether to :

attend events this primarily due to weather related concerns

. Whileovera third (37%)indicate that the time of year has some impact on their °
likelihoodto booktickets to attend a cultural event (“a little’ or ‘a lot’) when asked
whythe weatherorthe timing ofevents (e.g. Edinburgh Festivals) were the main
reasons.

Figure 22— Impacts of time of yearon likelihood to book tickets to attend arts or cultural event

39%
0,
24% 26%
. . 5
Notatall It depends A little A lot

NEW22G) To what extent, if any, does the time of year an arts or cultural event
is taking place impact upon your likelihood to book tickets to attend?

sco
i AND

ALBA | CHRUTHACHAIL

“Ifcoronavirus is at a highlyinfectious rate and
ifthe weather is affecting our journey.”

“Edinburgh has loads of festive performances etc in
august so likely to go then.”

Iy

20

DEGREE
INSIGHT

Veryfew (less than 10 respondents overall of 1,105 sample) referenced concerns
relatingto higher Covid 19 case ratesand/or risks of tighter restrictions during
winteras a consideration.

“Ifit is the winter the weather mightbe really bad and | could not be
bothered sitting inthe audience having been out in the rain orsnow. Or
trying to gethome in bad weather late atnight.”

“Autumn and winter would be too cold
and wet to attend.”

“I have less time off during summer than
in winter to attend things.”

“Depends when tickets get released. If October
- Januarysucha tightfinancial period with
Xmas so yeah thatwouldimpact.”

“Weather. | don’t want to be hanging about in
queuesin the freezing cold.”

“In good weather (summer) there are lots of activities to attend
because thisis when people want to be out and about. In the rainy
winter months people wantto stay athome.”

(o)



in winter given the risk of increasing Covid 19 cases and new restrictions

When prompted with the statement shownin Figure
23, two in five agree to some extent that they would
avoid booking to attend anyshows or events taking
placein winter giventherisk of a furtherriseincases
ornew restrictions (40%).

Groups more likely to agree with thisstatement
includedthose witha longterm illness or disability
(47% compared with 37% amongst rest of population)
and members of the BAME population (58% compared
with 39% of rest of population).

sco
i AND

ALBA | CHRUTHACHAIL
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When prompted 2 in 5 agree that they may avoid booking to attend events :o‘

v/
DEGREE
INSIGHT

Figure 23 — Attitudes toward booking events to attend in winter

“I'd avoid booking to attend any
shows/events taking place next winter
given the risk of a further rise in
Covid-19 cases and new restrictions.”

40% agree

28%

21%
I |

Neither agree nor disagree

13%

11%

Strongly disagree Slightly disagree Slightly agree Strongly agree

NEW22L) Still thinking about the time of year when you might attend an arts or cultural event, to what extent if any do you agree with the following statement:

2
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Just over half of the population remain worried about the potential :

health impacts of Covid-19 2O

DEGREE
INSIGHT

Figure 24— Feelings regarding the impacts of Covid-19
. As context to help understand views towards arts and

cultural attendance inthe future, respondents were ”Ifeel very worried about the
askedabout their levels of concernregarding the

healthimpacts of the pandemic. potential health impacts of COVID 19

H ”
. 55% of the populationagreed strongly orslightly that fOf me and myfamlly'
theyare feelingveryworriedabout the potential

34% 330,
healthimpacts, a similar percentage to May 2021 31%
(57%) but much lower than recorded in November
2020 (68%).
(68%) B Nov-20 May-21 M Feb-22 24% 539
. In February 2022 this concern was greater amongst 22% °22%
peopleaged 65+ (61% vs 51% agedunder35) and 19%
peoplewithalongtermillness or disability (70%).
13% 12%
o, 9%
: : I ) I

Strongly disagree Slightly disagree Neither agree nor disagree Slightly agree Strongly agree

55% agree

(vs.57% in May-21, 68% in Nov 2020)

| |
37%

Q18 Pease indicate if you personally agree or disagree with the following statements.. Base:all respondents = 1,105

ALBA | CHRUTHACHAIL
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Enforcement of controls on numbers of people and Covid 19 restrictions
at venues continue to be important for some people while an increasing o4
proportion state that they have no concerns

Respondents were asked to comment on the factors
thatwouldbeimportant to them when decidingon
whetherto attend different arts and cultural activities
(an openended questionasked with responsesthen
categorised into the groups shown in Figure 25).

In February 2022 the most frequently provided

responses related to the enforcement of Covid 19
restrictions (17% decreased from 21% in May 2021).

Also 16% provided responsesrelatingto controls on
the numbers of people/capacityat events andvenues
(16% decreased from29% in May 2021).

However 16% indicated that nothingwas important
when theywere deciding on whetherto attendarts
and cultural activities, an increase from the levels
recordedinthe 2020 and 2021 survey waves. Also
slightlyincreased percentages of respondents
provided responses relating to aspects otherthan
Covid-19suchas locationand cost.

ALBA | CHRUTHACHAIL
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DEGREE
INSIGHT

Figure 25— Factors important when deciding on whether to attend arts and cultural activities

In your own words, please tell us about the factors that would be important when you are deciding on whether to attend different arts and cultural activities
such as those listed in the last question? For example, give details on what would affect your decision to go at all and when and where to attend.

Enforcement of COVID 19 restrictions (i.e. mask, social distancing, NNI———_S 19% 1o,
temperature checks, etc.) I 7% ’
. 6%
None/no concerns 0
16%
I 17%

Number of people/capacity in the event 29%
If it interest me/depends on the mood 8%

Proximity/convenient location/not far to travel 7%
) B Nov-20
It dependson the cost/finances %

Health and safety precautions/how they keep people safe during . 4y May-21

the pandemic/anti COVID measures I W Feb-22
COVID 19 statusin the area/Infection rate 222
I 5
Outdoors/whether indoors or outdoors i 6%
I 5y
It dependsifitis safeto go out 6% 8%
I %
Measures of cleanliness/sanitation/hygiene —r 6%
N 3%
B o1y
Weather condition = 1%3%

Base: all respondents = 1,105




A much increased percentage of the population feel comfortable : G

s
attending venues to watch future performances, especially those which w0

DEGREE
INSIGHT

are outdoors or larger

Figure 26 — Level of comfort going to different types of venue to watch performances in future
. Respondents were asked how comfortable they would
feel attendingperformances at a range of venue types. Ry o 3% EEETAE
. Outdoor events Feb 2022 43% A
Responsescould be selected from the following range: 9
May 2021 21% 42% D VRS 15% |
- Very comfortable—no difference in appeal to before Nov 2020 16% 37%
covib 19 Jul 2020 15% 41% D NI 17% |
—  Fairly comfortable—would attend whilst staying aware Arena sized venue Feb 2022 23% 33% 3% T T
ofand avoiding anyrisks May 2021 [13% | 30% 29%
DA 36% |
- Not very comfortable - would prefer notto attend unless Nov 2020 9% 25%
. 9 V73 33% |
I had assurances on safety measures in place Jul 2020 8% 26% ’
. Medium to large indoor venues Feb 2022 L 20% 40% Dl 16% |
- Not at all comfortable - would avoid forforeseeable
future ! forf May 2021 11% 32% s YT
. Nov 2020 9% 26% Bl 30% |
: Notably, the proportions who stated that they would w20 SEN 30% 379 I TS
feel comfortable withanyof the venue types was Community venues Feb 2022 21w 39% 5% R
somewhat higherinFebruary2022 thanin anyofthe May2021 DG 34% a3 Y T
previous survey waves. Nov 2020 8% 30% 26%
. . . 6% 33% V7 000 |
. As in previous waves |l evels of comfort were highest Jul 2020 L 10% ’ . S VR s cr—
foroutdoor events and events heldinarena sized Smaller indoor venues Feb 2022 34% i
May 2021 [10% 26% 2%
venues. Nov 2020 L7% 21% 2%
Jul 2020 7% 23% 7
m Very comfortable Fairly comfortable = Not very comfortable m Not at all comfortable
Q15 Thinking more specifically about the types of place that arts and cultural activities could take place in, how do you fee | about going to the following types of place to

watch performances in the near future? Base: all respondents = 1,105

)
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Most are interested in attending outdoor arts events, in particular drive ~ o‘

. . i hod
in events, open air performances and park and street festivals DEGREE

INSIGHT

. To furtherunderstand which types of eve nt would a ppeal given the restrictions which have been in place at points
during the pandemic, respondents were asked which of the list oftypes ofevent shown on Figure 26 were of
interest. Similarto previous waves, the largest percentages indicated that outdoor events were ofinterest but a

decreased percentage were interestedin online events.

Figure 27 — Interest in attending new types of places to visitand events to attend
Online events—31% overall

(74% in May 2021, 70% inNovember 2020) 38%
(38% in May 2021, 42% in November 2020) 35fy 3505 36%
N Feb-22 33%
0
— 30% 28985 30%qo, 30%  ,q9 30%
5% 6% 26% 6%
B Nov-20 249 24%
22% 9
20%0% ° p1%
17048% 18% 18%
16%6%59% ~' 16% 16%.6% 16% o 5%
14% 13% 3% 4% 3% 15% o
I I I 1 | | 1| I
° 10%
9%
AI I I I I I I

Outdoor events—70%overall 40%

c . cw @ o @ o © o o 532 . w o 5 5 0 o o © L £ g9 <y © )
5 eTwEw  ELx cecd S . gfpr o8¢ R L EEE_ STue g5 E = 523 8 = £ H
Pevgz phsge gB% 855, SSgfbs pEsp psfEl Eos $s5387, 5§88 f5f fg:: e 853 Ek 35 g H
822% c28%¢ O oy 2 ® L @© cBYS Sg-.E S£B8EZ EL g gSza0f 8 L£z23 S8 e £58 5 falery =] = o S 5 &
Sm55 5 e85 o 2 E s 8% w 5 4 £fBo ®E8BSS &5 SE H S §E8 °o3% Syp8E s O] 2 < c S g
TeXx5 2ESTE =5 cSo82 £8€% SE € £ o €35 < ©c o e K w3 g o £ = o—2 85 86 £ o
£05°© SES¢ 35§ oS <L .:“Eﬂgg EszE =87% £2c=< §8§‘:'_gﬂ“,‘,°‘m° £5% 2888 T2 ceg g T e <8 v % 5
572 Egccg $33 £€=2% 52§88 5522 a R SEEFe =273 AR 56 8ES gL x§ 2 z
& 58559 =S i} £ © v R £2%350% 2zt 2 o2 ¢ s 2 5 5
a8 §~8 =E 3  8gs £g3 £38 2% £ 8 55% 58 £5 8

Q17 Given the restrictions placed on arts venues and performers at times during the last two years, a number of ideas have be en proposed for new types of places to visit and events to
attend. Which of the following would you be most interested in attending if offered in they were available to you? Base: all respondents = 1,105

SCO
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1 in 10 would definitely be interested in engaging in cultural events online RO‘J

in future

10% of the population would definitely be interested
in engaging with online culturalevents infuture,
similarto the 12% recorded in May 2021 buta
decrease from 18% recordedin November 2020. A
furtherthird (30%)stated that theywould possibly be
interested, a slight decrease from 33% in May 2021.
Groups most likely to state that they would definitely
be interestedincludedthose aged under 35 (18% vs
11% aged 35-54 and 4% aged 55+) and members of the
BAME population (17%).

ALBA | CHRUTHACHAIL
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Figure 28— Interest in engaging with cultural events online

Now-20 ® May-21 M Feb-22

33% 33%
31%
0,
28% 29%
20%
18% 18%
12%
10% 10%
Definitely not Probably not Possibly Yes, definitely

Q15D Whilst in person/ live cultural events are taking place again now, some venues and performers have plans to also continue tooffer content online, continuing some of
the virtual events which have been successful during the lockdown periods or making these into ‘hybrid’ events with a mix of online and in person content. Looking to the
future, would you be interested in engaging with these types of cultural events online? Base: all respondents = 1,105

(o)



A third would be happy to be given the option to donate to a recovery :o‘r

Ao

fund when buying tickets for cultural events and venues DEGREE

34% were supportive of the idea of being able to make
a voluntarydonation to a ‘recovery fund’ when buying
tickets for cultural events and venues, a lower
percentage to that recorded in May2021and
November 2020.

Populationgroups most likelyto agree with this
suggestionincludedthose aged under 45 (44% vs 30%
aged 45+) and people whoindicated thatarts and
culture had become more important to them during
the pandemic (64% agreed).

sco
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Figure 29— Attitudes to payment and funding of arts events in the future

“I would be happy to be given the

B Nov-20 ® May-21 ® Feb-22
option to donate an amount of my 34% agree
choice to a ‘recovery fund’ when (vs.40% in May 2021, 39% in Nov 2020)
buying tickets for cultural events 40% . .
and venues.” 35% 35%
30% 31%

26%

13% 13% 13%  13% 179, 13%
9% 9% gy

Strongly disagree Slightly disagree Neither agree nor disagree Slightly agree Strongly agree

Q18 Still thinking to the future, please indicate if you personally agree or disagree with the following st s Base: all r 1 =1,071

“



While half of the population now feel happy to attend all of the arts and
culture they would have gone to pre-pandemic, 1in 5 would preferto v/

DEGREE

avoid certain events for the foreseeable future INSIGHT

E6

. Population groups most likely to state that they would avoid certain arts and culture for the
foreseeable futureindudedthose aged 70 or over (35%), people with along termillness or
disability (32%) and people who are worried about the potential health impacts of Covid 19
(27%). As shownin the selection of comments, concerns largely related to beingin
crowded venues, especiallyindoors.

“Any arts and cultural events where people congregate in close proximity. |
would be happy to attend such events again when I'm satisfied there's no health
risk and if | think they will be worth attending.”

Figure 30— Ongoing impact of pandemic on attendance of arts and cultural events
& going imp P ""Nothing specific, wouldn’t want to be anywhere too crowded for a

while as not everyone is careful. Due to less interaction there’s so

Are there any arts and cultural many illnesses going around.”
Yes - | would prefer to avoid

actiVitieS or typeS Of venues that attending certain arts and culture
. for the fi ble fut

you would have attended prior to o Toreseesbie T

the pandemic that you would

prefer not to attend again at the Yes - 1would prefer to avaid

moment or in the futu re_"? attending certain arts and culture

at the moment

21% “Anywhere indoors and seated, it would be too uncomfortable no
freshair. | cannot see me attending anywhere like this for several
years.”

“Indoor events are | think still a bit risky. Outdoor, I'd be
29% more comfortable with.”

“Anything indoors where physical distancing would be
compromised because of the numbers of people

attending. Also, places with poor natural ventilation.”
No, | feel happy to attend all of the

arts and culture | would have gone
to prior to the pandemic

51%
“Anything that has large crowds in small spaces.”

Are there any arts and cultural activities or types of venues that you would have attended prior
to the Covid 19 pandemic that you would prefer not to attend again at the moment/ in the Please give details on the activities you would prefer not to attend, why this is and and when, if
future? (N=1,105) ever, you would be happy to attend again

(o)
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Just over half of the population support the idea of cultural events only o

20

being available to people who have been fully vaccinated or just obtained «4

DEGREE

a negative Covid test INSIGHT

. Respondents were asked to what extent, if any, they . . . .
agreed withthe statements shown in Figure 31 Figure 31— Attitudes to Covid-19 testing
relatingto audiencesonlybeing allowed to attend
cultural shows andeventsiftheyhave been fully
vaccinated orshown a negative testand theirlevels of I support the idea of shows/events only being
comfort related to this. available to people who have been fully 1% PN 28% 30%
) vaccinated or just obtained a negative result
. 55% agreedthattheysupporttheideaofevents only in Covid-19 test
being available to people who have been fully
vaccinatedorjust obtained a negative test. People L
most likelyto agree with this statementinduded those 55% agree
aged 55+ (66% vs 48% aged under 55) and people who
have receivedall of the available vaccinations (61%).
. A slightly lower percentage (51%) agreed that they .
- . I would only feel comfortable attending a
wouldonlyfeel comfortable attending a show/event if show/event if | knew all other members of
theyknew all other audience members had either the audience had been full vaccinated or just ULl 10% 30% 30%
been fullyvaccinated or just obtained a negative Covid obtained a negative result in Covid-19 test
testresult.
. In May 2021 similar results to these were obtained to a 51% agree
question relating to audience members showing a
recent negative test (56% agreed to first statement, W Strongy disagree Slightly disagree Neither agree nor disagree Slightly agree M Strongly agree
57% to second).

Q18 still thinking to the future, please indicate if you personally agree or disagree with the following statements Base: all respondents = 1,105

(o)

ALBA | CHRUTHACHAIL



Half of the population are worried about their household finances

in the year ahead

Given theincreasingcost of livingcrisis facing the UK,
respondents were asked a short series of question
relatingto household finances.

As showninFigure 32, around half of the population
agreeto some extentthatthattheyare worried about
theirhousehold’s financesforthe yearahead (48%).
19% stronglyagree with this statement but this
percentageis higheramongst women (23%), people
aged 45-54 (28%), C2DEs (24%) and people with along
term illness ordisability (30%).

In contrast 13% strongly disagree with thisstatement
with men (18%), people aged 65+ (23%) and ABCls
(17%) most likely to provide this response.

ALBA | CHRUTHACHAIL
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Figure 32 — Attitudes toward household finances for year ahead

“I'm worried about my own/my
household’s finances for the year
ahead.”

48% agree

29%

23%

19%

13% 13%

Strongly disagree Slightly disagree Neither agree nor disagree Slightly agree Strongly agree

NEW22K) Thinking about your household finances, to what extent do you agree of disagree with the following statement ?

(o)



Concerns over household finances could have a negative impact on :

participation in cultural activities, especially cinema, theatre and live w0

music

The 48% of respondents who agree that they were
worried about household finances for the yearahead
were shownthe list of activities in Figure 33 and asked
to whatextent, if any, theywould be more orless
likelyto do each giventhese concerns.

As shown, while overall anincreased percentage may
visitcountry parks and scenic areas, the activities most
likelyto be negativelyaffectedincluded visitingthe
cinema, attendingthe theatre and going to live music
events.

ALBA | CHRUTHACHAIL
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Figure 33 — Potential changes in cultural and leisure activities given household finance concerns
(amongst those who agree that they are worried about household finances)

B Much less likely todo | Slightly less likely to do No change Slightly more likeytodo B Much morelikely to do CHIIENTGE
Country park/ scenic outdoor area 11% 48% 17% - +11
Indoor shopping centre 17% 45% 12% - -19
Museum 19% 46% 11% . -21

Historic place 19% 42% 12%

Art gallery or exhibition 20% 44% 10%

)
[

Swimming pool 25% 44% 9%

Gym/sports centre 27% 40% 8%

Baror resturant 18% 35% 12%
Cinema 22% 39% 7%

Theatre 25% 34% 9%

Live music

25% 35% 8% 3 42

NEW22L) With the rising cost of living in the UK, some households may be changing the items and activities they spend money on in orderto save money.
Given this situation to what extent, if any, do you feel that you and your household are any more or less likely to do the folowing in future?
Base: Respondents who agree that they are worried about household finance for year ahead (N=540)
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